The value of vision
Insight into why vision benefits are critical
to your employees — and to your business
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The value of vision
The need for vision correction is so prevalent,
it can actually be easy to overlook. In fact, nearly
194 million U.S. adults use some form of vision
correction — that’s more than three-fourths of
Americans aged 18 or older.1
Meeting this growing need can actually drive better results for your
business. But the value of vision goes way beyond eyewear — it helps
employees live healthier lives and take better care of their families.
Vision benefits encourage employees to schedule routine eye exams,
which means your workforce can take charge of its eye health
and its overall wellness. As with most medical conditions, vision
issues become more severe and more costly the later they’re
detected and treated.
A competitive vision benefit is also a valuable tool for employers to
recruit and retain talent (while vision insurance is extremely popular
among employees, only 46% of employers offer it).5
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There is a significant need for employers to offer flexible,
comprehensive vision-care packages to their workforces. Globally,
at least 2.2 billion people have a vision impairment.2 The demand is
only growing, and the demand for choices is growing, too.
Here we show you why vision benefits are so important to
employees and your business, and how many ways they can create
value. You might be surprised by what you see.
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A growing need
The next time you’re in a meeting, look around the
room. How many of your colleagues wear glasses
or contacts?
The need for vision correction is so prevalent, it can actually be easy
to overlook. In fact, nearly 194 million U.S. adults use some form of
vision correction — that’s more than three-fourths of Americans
aged 18 or older.9 Add to that the 93 million Americans who are at
risk for vision loss, but only half of whom visited an eye doctor in the
last year.10
When you consider your workforce, it’s safe to assume the
majority of employees are in need of vision correction, whether for
themselves or for a family member. Factor in the effects of aging,
the potential exposure to damaging blue light and the exponential
increase in screen usage (employees spend an estimated 11.8 hours
a day staring at screens),11 and vision care benefits become only
more important to your employees in years to come.
Vision benefits empower your employees not only to see better, but
to live healthier lives and take better care of their families. In turn,
your employees are more productive, making for a more satisfied
and engaged staff that drives better results for your business.
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Supporting
overall health
Did you know eye exams are an accurate means
of detecting high blood pressure, high cholesterol
and diabetes? Vision care can help people live
longer, healthier lives.
The eyes provide doctors with a unique window into the human
body: a clear view of blood vessels, arteries and a cranial nerve
give physicians a better picture of overall health. Earlier diagnosis
of health problems, of course, enables patients to seek treatment
sooner and improves the likelihood of a successful outcome. For
example, The Centers for Disease Control (CDC) reports that
diabetes affects more than 34 million Americans,17 and is the
leading cause of blindness in working Americans.18 What's more
striking is that 90% of blindness caused by diabetes could have been
prevented through early detection and timely treatment.19
To bring those numbers closer to home, think of it this way: 1 in every
10 Americans has diabetes,17 which means your workforce is likely
to include dozens of employees at increased risk of vision-related
complications, such as glaucoma, cataracts and blindness. About 3
million Americans have glaucoma, which affects the optic nerve and
is the second leading cause of blindness worldwide.20 It’s estimated
that 2 million more Americans suffer from glaucoma but have not
been diagnosed.
Vision insurance encourages employees to schedule routine eye
exams, which means your workforce can take charge of its eye health
and its overall wellness. Diagnosed conditions can be treated more
quickly — and more cost-effectively — leading to a healthier team with
potentially lower healthcare expenses. In fact, major vision problems
among adults 40 years and older costs the U.S. more than $145 billion
a year.19
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Taking the lead
Vision care is one of the most popular
benefits among employees, and the cost
is small compared to the payoff.
The Segal Group 2021 Health Plan Cost Trend Survey indicated that
while the cost of most medical plans is expected to rise, vision and
dental benefits will stay lower or the same.23 It makes the decision
easy for employers — offer these benefits to employees. After all,
they clearly appreciate them. In fact, a 2019 benefits study found
that dental and vision care are some of the most popular voluntary
benefits, and they’re offered by 75% of employers.24 And the 2020
National Compensation Survey found that 79% of employees who
were offered vision coverage elected to enroll.25
Stand-alone vision benefits do not count toward an employee’s
medical-care deductible, which means employees begin seeing the
benefit with their very first purchase. That’s good news for vision
consumers and their employers, because nearly half of employees
say they take periodic breaks to rest their tired, strained eyes.26
Not surprisingly, that can have a negative impact on
workplace productivity.
Somewhere there’s a disconnect between what employees want
and need and what employers perceive to be important. That means
you have an opportunity: offering a vision benefit positions your
company as a forward-thinking, employee-centered organization
that cares about its team and goes the extra mile for its people.
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Providing more
choices
It’s easy to see why and how much consumers
value vision care. Access to that care can be a
valuable recruiting tool.
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Think back to that meeting room we mentioned earlier, and do
a quick head count of your colleagues who wear prescription
eyeglasses or contact lenses, as well as those who use reading
glasses periodically. Each one of those coworkers of yours is a visioncare consumer, which means each one has a stake in what your
company does or doesn’t offer in the way of benefits. Anecdotally,
you probably can imagine the impact of your coverage package on
your workforce.
Choice is a huge factor at play in this day of healthcare
consumerism. As the costs of medical care have risen, employees
have become more savvy about scrutinizing what they’re paying
for and why. They’re growing accustomed to the ability to compare
health plans and shop for better options, and the same is true for
vision and dental coverage. Employees who enroll expect to have
ready access to a variety of products, providers and services, and
they’re willing to pay for higher quality.
Your employees want what they want when they want it — and vision
care is no exception. That makes a competitive vision benefit a
valuable tool for employers to recruit and retain talent.
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Seeing the demand
for vision
A future of flying cars, robot housekeepers
and jetpacks may await. But as exciting as
that sounds, there are also some very serious
projections to consider.
According to a study by the World Health Organization, by 2050,
vision loss will increase by 40%, to approximately 61 million people.34
In 2020, an estimated 596 million people worldwide were living with
an untreated vision impairment, including cataract, glaucoma or
diabetes-related eye complications.35 Many of these could have been
prevented with proper vision care. Globally, the costs of the coverage
gap for refractive errors and cataracts alone are an estimated
$24.8 billion.36 In fact, in a one-year cohort that had cataract surgery
there was a net 13-year $123 billion return on investment.37 There’s
steady growth in the use of vision correction. The Refractive Surgery
Council forecasts the volume of procedures will exceed more than a
million annually.38
These numbers underscore the need for employers to offer
flexible, comprehensive vision-care packages to their workforces.
The demand is only growing. And when employees benefit, so do
employers. Think for a moment about the converse of that statement:
when employees suffer, so do employers.
Nearly half (45%) of workers report taking at least one break per
day to rest their eyes, with the average worker taking three or more
breaks daily. What does all that mean? If an employee takes even a
20-second eye-rest break three times, that adds up to more than a
half day of lost time over the course of a year. 39
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A global vision
problem with an
easy solution
The number of people living with untreated
vision impairment is expected to reach 1.8 billion
by 2050.40 However, the need for glasses or
cataract surgery accounted for more than 90%
of this impairment.41 In other words, an enormous
problem could be solved with basic vision care.
While the global loss of productivity from
blindness and moderate to severe vision loss
cost $411 billion in 2020, this also means that
addressing preventable sight loss could bring
economic benefits of up to $411 billion a year.41
Companies benefit. Employees benefit. And this
global change starts with a small price tag — the
cost of vision care.
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Medicine University of Michigan.
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When you value
their vision
Providing vision care for employees shouldn’t
be thought of as an expense but as an investment
in the wellness, happiness and productivity of
your workforce.
Comprehensive eye exams can uncover not only vision issues but
serious health problems as well, making it possible for employees to
seek treatment sooner. Early detection increases the likelihood of
good outcomes and can decrease the overall cost of care. An ounce
of prevention is worth a pound of cure, right? Then a cent spent on
prevention can be worth untold dollars of treatment later.
The rise in the need for vision care, and in employees’ appreciation of
the benefit, presents an opportunity for your company to distinguish
itself from other employers in a competitive recruiting landscape to
attract and retain top talent. Gen Z workers and Millennials report
they would take a lower starting salary for in exchange for
better benefits. 42
As employees’ needs and expectations change, your company’s
benefits offerings should evolve, too. When you’re ready to take the
next step, look for a benefits provider that drives innovation and
challenges the status quo to give members more of what they want:
a diverse network, plans that redefine expectations and benefits
that are simple to understand and use.

You see the value in your employees. Now, show
them you see the value in caring for their vision.
Gen Z and Millennials: All About the Benefits, Not Just the Benjamins,”
(Nov 2019), Business Wire.

We look forward to helping
you and your employees see
life to the fullest.
To get started, visit
eyemed.com or
contact your EyeMed sales rep
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